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POLICY RECOMMENDATIONS

1. Significantly increase tobacco excise taxes (to achieve higher prices).
2. Intensify education campaigns about the harmful effects of tobacco in order to reduce exposure to smoke and prevent early

smoking initiation.

3. Enforce implementation of the smoking ban by applying completely smoke-free environments.
4. Intensively promote and make free cessation support widely available to those willing to quit.

OBIJECTIVES

The Survey on Tobacco Consumption in Southeastern European
Countries (STC-SEE) systematically gathered data on tobacco
consumption behavior of adults in six SEE countries, including
Albania. This Fact Sheet presents STC-SEE results for Albania to
provide an evidence base that policymakers and other stake-
holders can utilize to improve the design, implementation, and
evaluation of tobacco control interventions in Albania.

METHODOLOGY

STC-SEE used a standardized methodology across SEE countries
to enable comparative analysis. The survey was comprised of a
core set of questions modeled after the Global Adult Tobacco
Survey (GATS), International Tobacco Control (ITC) Project, and
Pricing Policies and Control of Tobacco in Europe (PPACTE)
questionnaires.

The survey was administered through face-to-face interviews
with 1,000 Albanian adults (18 to 85 years of age) and was im-
plemented in 2019.

The sample structure reflects the national population distribu-
tion in terms of geographical region, gender, age, and type of
residence (rural vs. urban). The questionnaire contains data on
sociodemographic characteristics, tobacco use, cessation, expo-
sure to secondhand smoke, and perceptions and attitudes to-
wards tobacco consumption and tobacco control policies.

HIGHLIGHTS
TOBACCO USE

e Overall, 24.8 percent of Albanian adults (42.9 percent of
males and 7.1 percent of females) are current smokers, of
whom 91.9 percent smoke on a daily basis.

e Approximately 19.8 percent of adults (79.8 percent of cur-
rent smokers) use manufactured cigarettes, and 6.0 percent
of adults (24.2 percent of current smokers) use hand-rolled
cigarettes, both smoking on average 15.8 cigarettes per day.

e Approximately 24.0 percent of adults aged 18-25 years old
are current smokers, and approximately 24.0 percent of
lower-income adults are also current smokers.

CESSATION

e Overall, 19.4 percent of current smokers tried to quit smok-
ing in the past 12 months (15.6 percent of male smokers
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and 41.7 percent of female smokers).

e Most of those who attempted to quit did so for health and
economic reasons (34.0 percent and 27.7 percent, respec-
tively).

e Overall, the average duration of smoking abstinence among
current smokers who tried to quit is two months.

SECONDHAND SMOKE

e Overall, 22.9 percent of adults are exposed to SHS at home
(41.1 percent of current smokers and 16.9 percent of non-
smokers).

e On average, 21.8 percent of households with children under
five years of age are exposed to SHS at home.

e Overall, 39.0 percent of adults are exposed to SHS in bars or
nightclubs, followed by 16.1 percent in restaurants and 10.2
percent in public transportation.

ECONOMICS

e On average, an Albanian current smoker spends €2.63 for 20
manufactured cigarettes and €1.75 for 20 hand-rolled ciga-
rettes.

e The majority of current smokers spend between €51 and
€100 per month for manufactured tobacco (57.1 percent)
and up to €20 per month for hand-rolled tobacco (73.2 per-
cent).

e More than four-fifths (81.0 percent) of current smokers of
manufactured cigarettes spend up to 20 percent of their
monthly household income on tobacco.

ATTITUDES AND PERCEPTIONS

e Onein four (24.7 percent) current smokers smoke less today
than in the past, mainly due to health-related concerns and
price increases (58.0 percent and 39.9 percent, respective-
ly).

e Overall, 36.7 percent of adults believe that raising the price
of tobacco products would be a very useful policy for con-
trolling and limiting tobacco use in Albania.

e Only 4.8 percent of adults in Albania (6.1 percent of males
and 3.6 percent of females) have seen or heard about
events that are sponsored by or connected with the tobacco
industry.
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Development Solutions Associates (DSA) is working in cooperation with the Institute of Economic Sciences in Belgrade, Serbia, which is coordinating a regional network
of researchers in SEE countries studying tobacco taxation. The project is funded by the University of lllinois at Chicago’s (UIC) Institute for Health Research and Policy to
conduct economic research on tobacco taxation in Albania. UIC is a partner of the Bloomberg Initiative to Reduce Tobacco Use. The views expressed in this document
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